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Obama says
we should...

~...enable everyone to serve.

Expand AmeriCorps and the Peace Corps,
engage retiring Americans, and set up an
= America’s Voice Initiative to send Americans

| t's an exciting time to be a Texan, to be a citizen, to be a voter. The = = who are fluent spedkers of Iocof’ranguages fo

election is finally over and we'll have a new leader on January 20th. expa nd our pUbllC diplomacy.
But what happens now? What will we do now all the politicos and P .

pundits have packed up and moved on? What's our move now the CNN/ : 1 : g
Will.i.am. holograms, SNL skits, and Katie Couric interviews are long Integrate Sewlce Into lea rnlng
gone and the spotlight dims? Set a goal that all middle and high school
The answers to these questions are critical. Because while having a say students do 50 hours of Communi’[y service a
in T‘ur nation’s'leaderand futur.e is i]:nportantf, it's aIsc;\jusIt askimgoor:]ant year, and establish a new tax credit that is
to have a say in our community’s future; a future that looks brighter »
ot tod);y ! Ay TuHre a T g worth $4,000 a year in exchange for 100
And why not keep the momentum going? We can have a voice in what hours of public service a year.
happens in our communities; we can help our neighborhoods; we can !
help our schools; we can help our local nonprofits; we can make a differ- 1 : :
ence and create change, right here in Central Texas. We can decide that InveStIn the nonprOfIt SeCtor
“change” isn't just a buzzword owned by candidates for public office, Create a Social Investment Fund Network to
but instead something we believe in and something we can seize. use federal seed money to leverage private
.The p.residentialelection may be over.butwe can all vote again'— this sector funding. Create an agency -
time with our hands and our hearts. Sign up to support a charitable dedicated 1o buildi ih By
cause in Central Texas and keep the momentum going. e. Icatea 10 L{I Ing the ;
READ MORE ABOUT PRESIDENT OBAMA'S PLAN capacity and eff?cnveness of = 4
LEARN ABOUT VOLUNTEERING THROUGH HANDS ON CENTRAL TEXAS the nonprofit sector. ; A
0000000000000 000000000000000000000000000000000O0CO0 - ks
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iffany Rasco comes across as surprisingly Systems? “Once you get a system in
humble for someone wearing a T-shirt em-  place,” Rasco says, “it makes (philan-
blazoned with the Superman “S” emblem. thropy) very easy to maintain.” The

After all, as co-owner (along with husband Ron  primary system she’s referring to is a
Fredericks) of Austin’s Innu salon, Rasco has made  staple of nearly every salon: the re-
community outreach part of the salon’s mission  minder call. “Salons call their clients
and has a track record she'd be justified in boast-  every day to remind them about their
ing about. But instead, she’s simply matter-of-fact appointments. When we do that,
about her commitment to giving:“It’s just the way  we just throw in, ‘Hey, we're doing a

itis, and you just gotta take care of people.” canned food drive.
And take care of people she does. For more

Innu Salon kee pS ' AP thansevenyears, INNU has consistently organized
o . " b o canned food, fan and coat drives, donated prod-
philanthropy in the'®

uctsand servicesto local nonprofits, underwritten “IT REALLY

Frents Rasce motes that she mhered gener. // DOESN'T IMPOSE A
osity from her mother. “My mom was the type JLLC))STTOSII:EEA‘/\I/\\ISY%E)(EY[AE

who, during the holidays, would donate time

or energy to less fortunate families,” she says. BIGGEST RETURN FOR THE

While the ideals may be warm and fuzzy, LEAST AMOUNT OF
what makes Rasco stand apart is her execution. INCONVENIENCE.”
Finally, the T-shirt makes sense. The “S” stands for
systems.
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There’sakind of genius Rasco exhibits forfinding
and utilizing existing systems. The daily reminder
call. The fact that people need something to talk
about while they're in the hairdresser’s chair. (“So
much better than talking about celebrity gossip!”
she says, laughing.)

She speaks about the way it works like it’s the

Clients find evidence of good works everywhere at
Innu. Bureaus in the dressing room hold pamphlets
about help for domestic violence. Signs at every hair
station list charities they’'ve helped in the past - and
ask whether your charity needs help, too. Among
some of the charitable projects Rasco takes on....

Every June, July, and August Innu Salon accepts
donations benefiting Family Eldercare. For each
new fan or $12 donated by a client, his or her name
is entered into multiple drawings for Innu prizes.
Each summer, Innu clients donate about $2,000 to
the fan drive.

Originally organized as a Coats for Kids effort, Innu’s
winter clothing drive has evolved into something
much bigger. The salon accepts items ranging from
coats and clothing and sheets and blankets on
behalf of LifeWorks.

Typically coinciding with Keep Austin Warm, Innu
collects cans and nonperishable foods for Capital
Area Food Bank. Clients regularly donate more than
600 pounds of food each holiday season.

Halloween Blood Drive, Nonprofit Information
Exchange, Holiday Gift Bazaar

GET IN TOUCH WITH INNU
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most obvious thing in the world.“The
only thing this really adds to our day
is that the girls at the front desk have
to say a little bit more when they
confirm people,” she says. “Then the
stylists have to talk about it. And then
our manager Erin and | have to make
phone calls and make sure we get all
this stuff set up and distributed.”

The biggest advantage in her mind?
The ease with which this approach ac-
complishes her (and the salon’s) goals
for charity. As she puts it, “It really
doesn’timpose alotof anybody. It just
seems like the biggest return for the
least amount of inconvenience.”

Another system Rasco depends on
for the success of the salon—both as
abusiness and an arm of outreach—is
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12 13 14 15 16 17 18 19 20

CONTENTS

the team. Her salon, unlike many, is a
salaried salon with paid vacation, sick
days, and even some health care cov-
erage. She feels this, along with the
outreach, gives the staff “a sense of
community, a sense of purpose.” And
sheis quick to point out how essential
it is to have that community working
toward a purpose.

“It's not like | do this by myself. This
isn't me. This is the salon.” She goes
on: “The idea that you don’t have to
have this ownership, you've got to let
other people bring their excitement

and their experiences [to it], it just makes it so
much better. And that inspires me. If it was just all
me, it would get really boring, really overwhelm-
ing quickly. But other people’sinsightand energy?
It bumps it up to another level.”

And as a self-described systems person, Rasco
understands the components that make a system
functional. After all, some, like Rasco and INNU
havetolead while others pitchinand support.She
encourages others tofind and play theirrole, even
if it's small. “We found our niche. We found what's
easy for our business, easy for our clients...But if
your role is just to participate, then that's yours.
And that’s enough.” &

ONE FOURTH

OF OUR COMMISSION IS DONATED

TO THE CHARITY* OF THE

BUYER’S OR SELLER’S CHOICE

IN THE BUYER’S OR SELLER’S NAME.

REALTY
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LAURIE LOEW
REALTOR"
BROKER/OWNER
GRI, ABR

512-338-GIVE
WWW.GIVEREALTYAUSTIN.COM

*MUST BE A QUALIFIED 501(c)(3) ORGANIZATION IN GOOD STANDING.
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GIVE BETTER

SAM WOOLLARD

PHILANTHROPY
RESOLUTIONS

sthe holidays come to a close, we begin to

think about what we want to accomplish

in the new year. This year, in addition to
your personal goals, consider theimpactyou want
to have and what legacy you want to leave.

Resolve to donate or save a certain amount each
month for a charitable cause: Most Americans
contribute between 2 to 5 percent of their income
to nonprofit organizations, much of this to their
faith community. About two years ago, | decided
to be more deliberate in my donations. | had a
monthly budget for donations and decided to use
half of it to contribute to causes that were impor-
tant but not those for which | had a passion. The
other half | saved for donations to organizations
about which | was truly passionate. It took almost
a year, but | was finally able to send a $500 check.
The personal feeling of accomplishment when |
was able to finally write that check was something
that | will never forget, and it has encouraged me
to continue this practice every year.
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Even small amounts can add up
if they are saved. A coffee drink at
the local Starbucks averages $3.10.
If you buy one coffee per work day
and match your spending with a
contribution, by the end of the year
you will have $806 to contribute to a
nonprofit in the community.

Resolve to identify the organizations
and causes that are important to
you: Each of us has experiences that
lead us to care about certain organi-
zations or causes. Some of us have
had loved ones impacted by cancer
or other diseases, others have lost
people to the ravages of addiction
or mental illness. Some get great joy
out of art or theater, some have had a
pet that has provided unconditional
love. Many of us had a mentor, faith
community, or teacher who provided
us with the support and guidance
necessary to become a productive
member of society. According to
Giving USA, 33 percent of all phil-
anthropic dollars goes to religious
institutions, 12 percent goes to edu-
cation, and almost 10 percent goes
to human services. The arts receive
about 4.5 percent and environmen-
tal and animal causes receive about
2.3 percent of charity.

Asyou consider where you will con-
tribute, think about the issues that
have impacted you and your family.
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Consider the areas in which you want
to have an impact and leave a legacy.
Almost everyone has the ability to
make a substantive difference if they
are focused and thoughtful.

Resolve to engage your family and
friends in giving: By including others
in our philanthropic activities, we
can both engage and inspire them.
Encourage your children to save their
pennies or a portion of their allow-
ance and donate the proceeds at the
end of the year to a cause they care
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about. As a family, provide gifts for an underprivi-
leged child during the holidays or volunteer at a
food pantry.

Similarly, take a leadership role in organizing
giving within a group of which you are a member.
You can encourage members to bring a book for
a literacy organization, bring a can of food to
each meeting, or provide school supplies. While
each step is small, the impact can be large.

Keep track of what you accomplish in your
giving throughout the year. You will be amazed
at what you can achieve. &

BROWSE NONPROFITS AT I LIVE HERE, | GIVE HERE
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YOU CAN HAVE IT ALL, BUT FIRST YOU HAVE TO SET SOME RULES. HERE ARE THE 10 MOST IMPORTANT THINGS TO REMEMBER
WHEN YOU'VE DECIDED TO MAKE A COMMITMENT TO SERVICE. BY EVAN SMITH  photography by Joel Salcido
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A tew thoughts on
the stuff that'matters...

| ] ide, !
’/ 2 Say yes if you / o Ot\’\g‘r Z‘C’t N
1 Set priorities: First family, then work, then service. | Mmean yes, |f ‘ when you meat o ethingd; be Vewbod\/ )
If you decide to embark on community service, | You're going / 3 Say 0O ix want 1o © s commit 1o ehe things 4 Consciously
remember that you are paid to do your job, and / todosome- || YOU ¢ enough @ © it yourse 1o th'ng else. model
that at the end of the day you have to do your | thing, then ’/ one N erythind: so 00 everytht behavior.
job to get paid in order to fulfill your responsi- / like they sayin | and e\lr aboul and saY If you do.
bilities toward your family. And not only that, if /’ poker terms, | you €@ . community
you don’t do your job and get paid, it makes it | You've got | 9 Do glving work e.and ,
impossible to do the job you volunteered todo. | tOobeallin, |f / ) _ izondly G'V”,‘g especially if
So first family, then work, then service. | Youagreeto | 6 Don’t overpromise— to a nonprofit you serve
| actually do | underpromise. means sharing on a board,
| SOmething, do | In business, it’s always your time, remember
8 Be the brand. Under- | whatyoy say / better to make people connections, that peoplein
standing that volunteers I and give all of ;»' feel like they're getting and ideas. If we the organiza-
are the most visible / yourself / something more for their make it so that tion and even
representation of the L‘“\f\‘\,\, ,’ money, and the same is only the people outside of it
nonprofit is tantamount - true for nonprofits. You who give money are watch-
to the organization. Ev- 7 Transparency is all. Most nonprofits have can’t give nonprofit staff get a place on ing you, and
erything | do reflects policies to prevent board members from false hope, because they the board, then the way you
on KLRU, the Blanton, being involved with companies or partici- are too willing to place all we've reduced behave tells
the Austin Film Society. pate in other nonprofits that conflict with their hope in the hands the number of them how
Board members carry the their interests. Make sure to disclose any of volunteers who tell people who can they should
responsibility to actin conflicts you make have. them they can deliver. give. behave.
the interest of the brand,
even when you are not , o
conducting the business 9 No egos. And you're not irreplaceable. 10 Know when to fold ‘em. Some boards don't have term limits,
of that nonprofit. That’s If you make it about your ego, you're in and that’s terrible. No board membgr should serve more than
one of the good things it for the wrong reason. No person is as two or three terms. They’ve got to give way and make room for
and the bad things about important to the organization as is the young people with new energy a.nd new ideas. That’; what’s
being a board member. overall well being of the organization. going to keep the organization vital to the community. &
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GRASSROOTS

ONE HOUSE
AT ATIME

by monica maldonado williams

A mutual idea leads to a project
to lower high energy bills for
low-income homeowners.

number of low-income Austin residents

live in older, drafty homes with leaky

faucets and no insulation, and the truth
is, they're probably not real worried about how
this affects the environment. They may not even
be aware that this waste has a significant impact
on their utility bills.

But Mike Frisch was aware of thisin 1997, when
he dreamt up One House at a Time, a nonprofit
that brings energy-saving repairs and appliance
upgrades to the homes of low-income residents.
That same year, Effie Brunson introduced Rays of
Hope, a nonprofit that offered solar photovoltaic
(solar PV) electricity to the homes of low-income
residents. See a parallel here? So did they, which
is why they recently merged the two organiza-
tions under the Rays of Hope name.

While green housing and sustainability are
major concerns for Rays of Hope, the philan-
thropic angle on all this is that the same strate-
gies and techniques that save energy and water
for the eco-conscious and upwardly mobile can
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save elderly and low-income Austini-
tes a lot of money, which they could
otherwise spend on food, medicine,
and other basic needs.

“Green building and energy ef-
ficiency as a movement will never
really take hold unless it can be in-
stituted at the low-end of the socio-
economic scale,” says Frisch.

So Rays of Hope takes advantage
of Austin Energy’s free weatheriza-
tion program for low-income hom-
eowners and partners with Meals
on Wheels to identify clients. Austin
Energy comes in and adds weather
stripping and solar screens, changes
light bulbs, adds insulation and
caulking, repairs ducts, repairs holes
in the walls, and makes other simple
upgrades. Rays of Hope adds high-
efficiency washers, low-flow shower
heads and devices for the toilets. It

I‘ START OF STORY
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even installs rain barrels and gutter
systems. In the future, it will add
more solar PV electric systems, which
also qualify for rebates from Austin
Energy.

With volunteers doing most of the
work, as opposed to more experi-
enced Rays of Hope staff, the proj-
ects turn into a learning experience,
too. “It would be easier if we used
the same trained people each time,
but we consciously choose not to,”
says Frisch. “One of the other things
we're out to achieve is to give
people hands-on knowl-
edge about practical,
low-cost ways to save
energy.”

Like most ideas that
seem simple to execute
on the outset, it actually
takes lots of effort and sup-
port—namely financial—to accom-
plish. And neither Frisch nor Brunson
are exactly development experts.
Most recently, Frisch worked at Span-
sion and Brunson at a small commer-
cial real estate company. Thankfully,
the brilliance of the idea sells itself.

“What | learned is that people want
to help, they just don't know how,’
says Brunson. As the projects bring
two civic-minded groups togeth-
er—those concerned with the envi-
ronment and those concerned with
social issues—Frisch says, “It’s just a
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matter of putting the request out there. “It’s all
in the asking, and a high percentage of people
want to help,” he says. “And of course, | hit up the
relatives for seed money.”

They also produce good old-fashioned fund-
raisers, like a fish fry with live music and an
auction of donated items that generated $12,000
in donations. Rays of Hope also takes advantage
of employer matching funds programs. “The
bottom line with fundraising,” says Brunson, “is
that if you believe in what you're doing and have
a passion for it, it's easy.”

The organization has done
well enough to employ Brunson
part-time. This winter,
Frisch started a new job
and will have to focus
more of his time on
work. “ will now have
two part-time jobs and
children,” says Brunson.
“So what it really takes to get
all this done is the buy-in of, not just my
employer, but also my family. That is the foun-
dation for accomplishing all this: making sure
that everybody in my life knew what | was out
to achieve and then making sure that | had their
complete support.” e

MORE INFO

WANT TO SUPPORT RAYS OF HOPE?
The nonprofit is looking for leaders,
volunteers, cash, and in-kind donations
to expand their project and bring

in more clients. “There are 80,000
substandard homes in Austin,” says
Frisch. “We’ve got a lot of work to do.”
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